Identification potential of the «Russian World» in the perceptions of different generations of Russians
Introduction 

The image of the «Russian World» in the perceptions of different generations of Russians acts as one of the bases of identification. It combines a certain civilisational archetype and a way of collective identity, ideas of «Russianness» and «Sovietness». In addition, it has a certain integrative potential. All this allows us to talk about the relevance of the study of the image of the «Russian world» in the context of its integrative potential among different generations of Russians.  

Theoretical foundations of the study

The concept of «Russian World» in modern literature does not have a single interpretation. Sociological theory distinguishes ethno-confessional, globalist and sociocultural directions [1]. In the framework of the ethno-confessional concept (V.A. Tishkov, Y.V. Arutyunyan, L.M. Drobizheva, V.A. Yadov, etc.) this concept is considered from the position of interethnic relations, expressed in the interaction of Russians with other ethnic groups. In this case, the core of the «Russian World» is Russia, and an important element is Russian-speaking diasporas outside its borders. An indicator of belonging to the «Russian world» is the loyalty to Russia that is shown and demonstrated. 

The globalist direction (P.G. Shchedrovitsky, A.I. Neklessa, V. Ksenofonov, S.N. Gradirovsky, B.V. Mezhuev, etc.) proceeds from the postulate that the boundaries of the «Russian world» cannot be defined only territorially or limited to the sphere of distribution of the Russian language. «Russian world» is polyboundary. 

Representatives of the socio-cultural direction (V.N. Ivanov, V.K. Sergeev, N.A. Narochnitskaya, etc.) consider the «Russian World» as a socio-cultural phenomenon, highlighting its institutional foundations, place and role in the identification discourse of modern Russian people. Representatives of this approach focus their attention on the development of the characteristics of the main ideological and moral universals that form the basis of the Russian mentality. 

With all the diversity of approaches, they all note the high integration potential of the image of the «Russian world» in the unity and common identity of Russians.

Research methodology 

Instrumentation. In the first stage, a secondary analysis of the available data in the literature was conducted. At the second stage, qualitative research was conducted using semi-structured interviews based on the developed guide. The main themes were: criteria for identification with the «Russian World», identification with it and attitudes towards this identification.  Data collection was conducted in 2024.

Study sample. 45 informants, residents of Krasnodar Krai, who identify themselves as Russians, took part in the interviews. 

Main results

The analysis of secondary data [2-5] showed that there are intergenerational differences in the perception of the «Russian World». Young people often perceive the «Russian World» through the prism of new media and the Internet, as well as through the educational programmes they learn in educational institutions. Young people more often associate this image with cultural diversity and modern forms of manifestation of Russian culture. Young people have a strong desire to unite through culture and language, but are also critical of the political aspects of the «Russian World». 

The middle generation sees the «Russian World» as a means of cultural self-determination and socio-political unification. They associate it with historical roots and traditions, and often view it in the Russian-speaking context of national identity. For this group, not only cultural but also economic ties based on the concept of «Russian World» are important. The middle generation supports ideas related to Russia's geopolitical role more than other groups, and they are interested in issues related to national sovereignty. 

The older generation most often perceives the «Russian World» in the context of historical memory and a return to traditional values. They see in the «Russian World» the continuation of the Soviet cultural project and the restoration of the historical significance of the Russian nation in the international arena. 

The analysis has shown that the empirical works under consideration practically did not touch upon the regional aspect, which actualises the need for empirical research in the context of regional specifics

The analysis of semi-structured interviews showed the presence of several interpretations of the «Russian world» among informants. First, civilisational perception, which is more typical for the younger generation (18-35 years old). They more often perceive the «Russian World» as a special civilisation with unique values that differ from Western standards. 

Second, the perception of the «Russian world» as a special political identity. This interpretation was more common among people of the middle and older generation. They tend to associate the «Russian world» with Russian citizenship and common history. 

Thirdly, the ethnic interpretation of the «Russian World», which is inherent to a greater extent in the middle generation, which views the «Russian World» as the totality of all Russian people, regardless of their place of residence. 

The data showed that the historical and social conditions of generational formation underlie intergenerational differences in the perception of the «Russian world». For Generation M (the «silent generation»), the Russian world is associated with heroism and the preservation of traditions: «We were the people who stood in defence of peace. The Russian world is our victories, our Motherland, our faith» (Man, 88 years old). For generation BB («baby boomers»), the Russian world is associated with cultural unity and pride in the achievements of the USSR: «It is Pushkin, it is Russian speech, it is our strength as a big country» (Female, 74 years old). Generation X perceives the Russian world through the prism of change: «It is a sense of belonging to a great culture, even in difficult times» (Man, 50 years old). Generation Y shifts the focus to personal choices: «The Russian world is part of my culture, but I feel like a citizen of the world» (Female, 34 years old). Generation Z perceives the Russian world as a multilayered identity integrating local and global elements: «For me, the Russian world is only a part, I live in a global space» (Male, 17 years old).


Conclusions 


In general, the perception of the «Russian World» in Russia demonstrates a diversity of opinions and approaches that depend on the age and life experience of respondents. Young people are more inclined to interpret this concept as a cultural and civilisational association, while older generations focus on political and historical aspects. This indicates that the image of the «Russian world» remains dynamic and requires further comprehension in the context of changing socio-cultural conditions. 


The results of the interviews demonstrated some risks: the loss of ethnic identity among young people and the gap between generations in the understanding of key values. This requires a careful approach to the preservation of historical memory and the formation of common identification bases.
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